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Jim Hoffman 
812-522-8775 • 812-216-6656

310 South Airport Rd, 
Seymour, IN 47274-3335

 James.Hoffman@infb.com

Jackson County agent, Jim Hoffman, 
has the knowledge to keep you and 
your family protected. He began his 
career with Indiana Farm Bureau 
Insurance in 1998 and has been 
a consistent qualifi er of company-
sponsored awards for sales and service.

Jim Hoffman / Seymour
812.522.8775 / James.Hoffman@infb.com
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»Melanie O’Neal is passionate about 
helping others and through her role as 
executive director for The Arc of Jackson 
County, she is ensured of being able to do 
so on a daily basis.

The Arc of Jackson County, a 501(c)(3) 
nonprofit organization that was formed 
in 1960, is an advocacy group for those 
who have intellectual and developmental 
disabilities. The chapter, a Jackson County 
United Way partner that serves people 
of all ages, also provides family members 
with resources.

“We had an eight-month-old baby at 
our open house recently and we even have 
clients in their 70s,” O’Neal said. “We work 
with a wide variety of ages and a wide 
range of disabilities. But to be honest, I 
don’t really like the word ‘disabilities.’ Our 
clients have a lot of abilities and provide 
many different levels of love and joy. They 
just need a little extra care and have some 
special needs.”

Since joining The Arc of Jackson County 
as Planning Coordinator in January, 2018, 
O’Neal, who is also employed by Mental 

Health America of Jackson County, has 
helped The Arc grow, both physically and 
in its ability to serve others.

“Before my position, they didn’t have a 
paid staff member,” she said. “The organi-
zation was led by a volunteer board. But I 
think we’ve been able to make more of an 
impact in recent times because we have 
paid staff now working toward common 
goals.”

In addition to O’Neal and Program 
Facilitator Donna Persinger, The Arc of 
Jackson County also benefits from volun-
tary assistance from Seymour High School 
students who typically receive program 
credit for their efforts.

“Donna and I are both working for the 
two agencies with shared payroll dollars 
and shared work,” she said. “It’s a great 
arrangement because sometimes there are 
families who can utilize service from both 
agencies.

“With our student volunteers, right now 
we have two who come in almost every 
day, depending on their school schedules.” 

According to O’Neal, consistent funding 

STORY BY  
JORdAn RIchART 

PhOTOS SuBMITTed BY 
The ARc OF  

JAckSOn cOunTY

Growth 
allows 

group to 
better serve 
community

Left: client Jorja O’neal 
poses with The Arc of 

Jackson county executive 
director Melanie O’neal 

at Tim Tebow’s night 
To Shine in February at 

Seymour christian church. 
// Right: Pictured from left 
are, board member kristye 

Lewis with certified ther-
apy mini pony Flash and 
Janette coulter with her 

son, Billy.

A mIssIoN
TO hELp OThERS



Top: Pictured from left are, The Arc of Jackson county client claire carl-
son and Jason O’neal with his daughter Jorja O’neal. // Bottom: direct 
Support Professional Jessi hampton poses with Joel coomer.
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has also been a key component in continued growth for The 
Arc of Jackson County.

“For both agencies I work for, 100% of the funding comes 
from grants, membership donations and organizational collab-
orations. It’s all given,” she said. “We work hard to develop and 
maintain relationships and apply for grants but ultimately, all 
funding comes through donations.

“We’re operating a business here and it takes money. We have 
programs and we now have staff. It’s a lot but it’s all covered. 
That is remarkable to me … truly unbelievable.”

According to O’Neal, in addition to connecting people to dif-
ferent therapies, The Arc provides referrals to families seeking 
services, such as Medicaid waivers.

“Melanie goes to the same church I do and after my son was 
diagnosed with autism, she told me he would qualify for a 
family needs waiver and put me in touch with the right people,” 
said Crothersville resident Kendra Knieriem. “I didn’t think we 
would qualify based on our income but she said none of that 
matters when it comes to special needs kids.

“Her knowledge is vast.”
O’Neal said waiver misconceptions need to be addressed.
“If a child is under 18, it’s all based on the child’s diagnosis, 

not the family’s ability to pay for services,” she said. “I know 
schools and pediatricians are trying to relay that but it’s still 
misunderstood.”

Despite COVID-related challenges, The Arc of Jackson 
County has continued to be proactive in its efforts to increase 
provided services and community awareness. For example, the 
organization funded the first $20,000 of an inclusive handicap 
accessible playground area in Jackson County’s Gaiser Park that 
officially opened Oct. 1, 2020 with a ribbon-cutting ceremony.

“In the past, we’ve held an annual awards banquet and even a 
Spring Fling dance that provided a time for our families to get 
together and enjoy music and food,” O’Neal said. “This year, 
our Board members have been putting on skits and reading to 
children in special education classes to help show healthy ways 
they can respond to some of the feeling they may be having. 
That effort also connects us to those classrooms in case there 
are kids who need us.”

In its new office location at 320 Dupont Drive in Seymour, 
The Arc also now has adequate storage space for the donated 
items it receives; things it shares with adult residents who have 
disabilities and are living in nearby group homes.

“We try to provide some extra things in life so our clients 
don’t have to buy those items themselves.”

Knieriem is very appreciative of O’Neal and the many ser-
vices made available through The Arc of Jackson County.

“The support and all the things they bring to the table is 
amazing,” she said. “They can help as much or as little as you 
need.

“When Elijah was diagnosed, I didn’t know who to call or 
what to do. Melanie went step-by-step with me.

“The Arc is constantly doing something in the community 
here. I applaud them and all the work they’re doing to help the 
special needs community.”
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I n  B u S I n e S S
Luecke Audio Video Appliances has  
served south-central Indiana for 70 years
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From left: Joan and daniel Luecke. 
evelyn and Bob Luecke.



»Luecke Audio Video Appliances is now 
into the third generation of that family 
guiding its course and serving customers 
throughout south-central Indiana. The 
name encapsulates what the Lueckes 
offer their customer base fairly well, but 
it really encompasses a range covering 
products from power protection to cabi-
nets to projection accessories to freezers 
to wall ovens to air purifiers to cookware. 
Of course, their showroom sports an 
abundance of washers, dryers, speakers 
and big-screen TVs.

The product line and much more 
has changed since 1952, when Bob and 
Evelyn Luecke started out in a garage 
behind their house. The business moved 
to its current location on Tipton Street 
in Seymour in 1969. Bob’s and Evelyn’s 
daughter Joan was only five years old 
then, but she was made to feel that mov-
ing handfuls of gravel was an important 
part of the construction process as the 
new store took shape.

She is now the representative of the 
next generation at Luecke. Her nephew 
Daniel Luecke comes from generation 
number three. 

While Joan’s been consistently involved 
through the decades, Daniel started his 
working life at a Muncie car dealership. 
His father passed away in 2018 and his 
aunt and uncle asked him if he wanted 
to come on board, so he came back to 
Seymour.

Along with the two of them, the cur-
rent staff includes three delivery people. 
Luecke no longer has a service function, 
as, due to warranties, manufacturers like 
to handle that themselves.

Joan and Daniel basically divide 
the two sides of the business between 
themselves. Joan handles the appliances 
and Daniel sees to the audio and video 
portion of the product line.

Among changes Joan has seen through 
the years is the dwindling of the car audio 
line. It was big in the early 1980s. At that 
time, the store was a Radio Shack dealer 
and sold a lot of hand-held radios. 
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Four Seasons is on a 26 acre campus with beautifully 
appointed apartments and an architecturally important 
chapel, all on one level.  The campus is a wonderful 
setting for seniors to enjoy a comfortable, fulfilling 
lifestyle.

As a Life Plan Community, Four Seasons offers 
independent living, assisted living, short-term 
rehabilitative stays in our Medicare-certified health 
center, and long-term skilled nursing care.  To make it 
easy to find an option that suits each resident’s needs 
Four Seasons offers a variety of financial plans including 
affordable monthly rental options.

Life at Four Seasons includes life enrichment programs, 
social, cultural and spiritual opportunities.

When a little assistance helps make life more enjoyable, 
Four Seasons provides a wide range of supportive care 
and services in the privacy of resident’s apartment.  Our 
assisted living program is customized specifically to 
each resident’s needs so he or she pays only for what is 
needed.

Four Seasons is a financially secure, non-profit 
community, part of the BHI Senior Living family of 
communities.

To learn more about Four Seasons 
or to arrange a visit, please call 

812-372-8481
www.fourseasonsretirement.com

A  B H I  S E N I O R  L I V I N G  C O M M U N I T Y

Four Seasons

Your ideal retirement community   
       might have a waiting list!
Planning ahead for comfortable, secure retirement living is wise.    
By being prepared with an understanding of available accommodations, 
services and amenities, along with the associated costs, you’ll be able to 
make decisions that work for you and your family.  Four Seasons, the 
area’s only Continuing Care Retirement Community, has been Columbus’ 
preferred choice for independent living, assisted living, skilled nursing and 
rehabilitative care for over 50 years.  In fact, we have a waiting list for many 
styles of our newly updated apartments. 

Start to create your plan for retirement today by scheduling an appointment 
to learn more about Four Seasons and how to join our waiting list.

Please call Lisa Kelly at 812.372.8481 for further information.

R E T I R E M E N T  C E N T E R
EQUAL HOUSING
OPPORTUNITY1901 Taylor Road • Columbus, IN 47203

Your ideal retirement community   
       might have a waiting list!
Planning ahead for comfortable, secure retirement living is wise.    
By being prepared with an understanding of available accommodations, 
services and amenities, along with the associated costs, you’ll be able to 
make decisions that work for you and your family.  Four Seasons, the 
area’s only Continuing Care Retirement Community, has been Columbus’ 
preferred choice for independent living, assisted living, skilled nursing and 
rehabilitative care for over 50 years.  In fact, we have a waiting list for many 
styles of our newly updated apartments. 

Start to create your plan for retirement today by scheduling an appointment 
to learn more about Four Seasons and how to join our waiting list.

Please call Lisa Kelly at 812.372.8481 for further information.

R E T I R E M E N T  C E N T E R
EQUAL HOUSING
OPPORTUNITY1901 Taylor Road • Columbus, IN 47203

A tradition of excellence in senior living

Your ideal retirement community   
       might have a waiting list!
Planning ahead for comfortable, secure retirement living is wise.    
By being prepared with an understanding of available accommodations, 
services and amenities, along with the associated costs, you’ll be able to 
make decisions that work for you and your family.  Four Seasons, the 
area’s only Continuing Care Retirement Community, has been Columbus’ 
preferred choice for independent living, assisted living, skilled nursing and 
rehabilitative care for over 50 years.  In fact, we have a waiting list for many 
styles of our newly updated apartments. 

Start to create your plan for retirement today by scheduling an appointment 
to learn more about Four Seasons and how to join our waiting list.

Please call Lisa Kelly at 812.372.8481 for further information.

R E T I R E M E N T  C E N T E R
EQUAL HOUSING
OPPORTUNITY1901 Taylor Road • Columbus, IN 47203
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Appliances were added in 2000, 
starting with the Maytag brand. 
That arose from Luecke buying out 
another local appliance retailer, 
Nichter. KitchenAid and Whirlpool 
were added later. 

Unlike cars, appliance models 
aren’t updated yearly. Particularly 
since the COVID pandemic, the 
manufacturers aren’t engaging in as 
much research and development. 
The emphasis is more on keeping 
products going to the retailers.

Joan and Daniel stay abreast of 
changes to their respective indus-
tries by attending trade shows, as 
well as availing themselves of online 
training. 

They speak candidly of availabil-
ity issues and longer lead times, 
challenges faced by pretty much 
all businesses at the ends of supply 
chains these days.

Along with ordering for the 
electronics side, Daniel handles 
advertising and marketing. The store 
maintains a social media presence 
and advertises on radio and in news-
papers. The customer base extends to 
Bartholomew, Brown, Jennings and 
Scott counties. 

The business engages in its share of 
community involvement. It sponsors 
Little League Baseball, the Fire-
fighters’ Golf Scramble and church 
events.

Luecke Audio Video 
AppLiAnces
Address: 1255 W. Tipton st., 
seymour, IN 47274

Phone: 812-522-5123

email: daniel@
lueckeaudiovideo.com

Website: 

lueckeaudiovideo.com

hours: 
» monday-Friday  
9 a.m.-5 p.m. 
» saturday 9 a.m.-2 p.m. 
» sunday CLosED

Pictured from top: The original Luecke building built in 1969. // construction of the current 
warehouse. // electronics for sale are shown.
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Joan’s kids, while close with their 
cousin Daniel, aren’t involved with the 
business. They do live in the area and 
stop by to visit on a regular basis. 

Both Joan and Daniel say that bal-
ancing family interaction with business 
happens seamlessly.

“Not all families work well together, 
but I think we’ve found a way,” says 
Joan.

Joan’s favorite aspect of the business 
is helping customers make decisions. 
Appliances, after all, are a fairly signifi-
cant investment. 

Daniel says his favorite aspect is 
helping people design home theaters. 
He’s also made updates to the sales 
floor and generally modernized oper-
ations. 

The atmosphere at Luecke is welcom-
ing and unhurried. It’s a reflection of 
its owners’ approach. In a world full of 
hustle and bustle, there is a place where 
one can shop for home essentials at a 
relaxed pace, which is in keeping with 
the Luecke family way of doing things. Bob Luecke, center, is shown inside Luecke Audio Video.
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‘OUR FAMILY
SERVING YOUR FAMILY’

PAID ADVERTISEMENT

2022 already has been a big year 
for the Christensen family of 
Seymour. 

On Jan. 1, Daniel and Betsy 
Christensen became owners of 
Stewart and Hoagland Funeral 
Home in Scottsburg and changed 
the name to Christensen-Hoagland 
Family Funeral Home. 

Then in February, they changed 
the name of their funeral home in 
Seymour, Woodlawn Family Funeral 
Centre, to include their family 
name, Christensen Family Funeral 
Home. 

At both places, including the 
word “family” was important 
because it truly is a family business. 
The Christensens’ sons, Chandler 
and Hayden, are among the 14 staff 
members. 

“We are not a partnership with 
an out-of-town funeral home,” 
Daniel said. “When you walk in 
Christensen funeral home, you deal 
with a Christensen. It’s our family 
serving your family.” 

One reason for changing the 
name of the Seymour funeral home 
is because the family has been here 
for more than two years, and the 
time was right to make it happen. 

Daniel recently was named 
Jackson County’s deputy coroner, 
he is an ambassador for the Jackson 
County Chamber of Commerce and 
he’s on the ministry team at The 
Tabernacle in Seymour. 

Plus, their two sons are 
registered for mortuary school in 
July. 

“We’re here to do a generational 
blessing,” Daniel said. “It’s just 
who we are. We’re here. I’m buying 
plots. We’re not going anywhere. 
This is our ministry. This is what we 
do. I shop in our stores. I eat in our 
restaurants. I go to our churches. 
This is my town, and that’s really 
what I want to drive home.”

Daniel and Betsy became owners 
of Woodlawn on Dec. 1, 2019, and 
changed the slogan to “Our family 

Soon, the awning, signage, 
website and Facebook page will 
need the funeral home’s new name. 
The hearse, however, already had 
the name changed to Christensen on 
the back side windows, and a new 
logo recently was unveiled. 

“It’s the same family service, new 
name,” Daniel said. 

The full-service funeral 
home offers traditional funerals, 
cremation, pet cremation and 
headstones. It has a low-cost 
guarantee and is set up to handle 
any faith, tradition or culture, and 
preneeds at other funeral homes 
are fully transferable. Pastoral care 
recently was added, offering free 
grief counseling to families. 

One project remaining is adding 
a banquet hall, which will serve as 
a gathering room for after-funeral 
dinners. Daniel plans to have that 
done this year. 

In terms of branching out, Daniel 

said he and Betsy were approached 
by Bill and Barbara Hoagland 
about six months ago, saying they 
were ready to retire and would be 
honored for them to take over their 
funeral home in Scottsburg. 

“We prayed about it, and we 
were just like, ‘OK, let’s see what 
happens,’” Daniel said. 

On Jan. 1, the Christensens 
received the keys from the 
Hoaglands and announced via 
Facebook they are the new owners 
of Stewart and Hoagland Funeral 
Home. 

“Founded in 1896, the funeral 
home has been an icon in 
Scottsburg for several generations, 
serving families with dignity 
and compassion, beginning with 
the Stewart family and later the 
Hoagland family,” they wrote. 
“Over the past two years, it has 
been a joy to get to know Bill and 
Barbara Hoagland on a personal 

PAID ADVERTISEMENT

level. We fi nd ourselves extremely 
honored that they have chosen us 
to continue the legacy of excellence 
in Scottsburg and the surrounding 
area.” 

Daniel also said in the post that 
he has been a licensed embalmer 
funeral director for more than 23 
years, Betsy is a third-generation 
minister, songwriter and worship 
leader, serves alongside him in the 
family business and is a translator 
at Schneck Medical Center in 
Seymour for the Latino community 
and Chandler and Hayden both 
work alongside them. 

“We look forward to getting 
involved in Scottsburg and 
building lifelong relationships and 
friendships,” Daniel wrote, noting 
they plan to hold an open house to 
give people a chance to stop by and 
say hello. 

“We fully understand that we 
are one of a few funeral homes in 
the area, and our goal is to stand 
out with excellence,” he said. “Also, 
we desire for the funeral home to 
be known as a high-quality, low-
cost alternative to our families. 
In this time that we live, economy 

matters. I encourage people to shop. 
I encourage people to compare 
prices. Funerals do not have to be 
expensive to be meaningful.” 

He also noted the Scottsburg 
location honors all prearrangements 
from other funeral homes at face 
value. 

“We will stake our name and 
reputation on our ability to love and 
serve people in their most diffi cult 
times,” Daniel wrote. “Thank you, 
Scottsburg. We look forward to 
getting to know you.” 

Since 
purchasing the 
funeral home, 
Daniel said a 
new audio and 
video system was 
put in, and new 
carpet and paint 
are coming next. 

They also 
have found many 
treasures in the 
building and 
included them in 
a heritage room 
to honor the six 
generations of 
ownership that served before them. 
That includes a coffi n from when 
they were made at the funeral home 
and original embalmer’s licenses 
dating back to 1903. 

“Dad always taught me ‘Pursue 
your future, but don’t forget what 
brought you there, don’t forget your 
past,’” Daniel said. 

Being the seventh-generation 
ownership of such a historical 

funeral home is a huge honor for 
him and his family, he said. 

“I made the previous ownership 
a commitment that I would always 
honor the past, that I would always 
serve people with my whole heart 
and would treat people equally 
no matter who they were, that this 
funeral home would be a ministry 
to Scott County and be there for 
families in their most diffi cult time,” 
he said. “We are enjoying getting 
ready to remodel the facility while 
keeping the charm and character of 
such a vintage location.” 

It also was 
important 
for the 
Christensens to 
keep Hoagland 
in the name 
to honor the 
previous 
owners. 

“Christensen 
funeral home 
in Seymour has 
seen continual 
growth since 
we’ve bought 
it as a result 
of continuing 

to love and serve people, building 
a name and reputation for who we 
are, and we are honored to take 
that same passion for people into 
Scottsburg,” Daniel said. “It has 
been pretty overwhelming, and 
we’ve gotten a fantastic welcome 
from the community. We have been 
very thankful for the continued 
growth of families that have trusted 
us in their most vulnerable times.”

Daniel & Betsy Christensen - Owners

“What can 
we do in 

your hardest 
moments?”

- Betsy Christensen

311 Holiday Square Road, Seymour

SEYMOUR’S ONLY LOCAL FAMILY-OWNED FUNERAL HOME
SE HABLA ESPANOL

serving your family.” 
Woodlawn was started 
in 2011 by Andy 
Rumph. 

Daniel remodeled 
the building, including 
a chapel that seats 225 
people and has new 
state-of-the-art audio 
and visual equipment, 
a new second chapel 
that seats 80, a 
fellowship hall, a 
kitchen, a living room 
area and a children’s 
playroom. There’s also 
new carpet and paint 
and a new awning. 
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cost alternative to our families. 
In this time that we live, economy 

matters. I encourage people to shop. 
I encourage people to compare 
prices. Funerals do not have to be 
expensive to be meaningful.” 

He also noted the Scottsburg 
location honors all prearrangements 
from other funeral homes at face 
value. 

“We will stake our name and 
reputation on our ability to love and 
serve people in their most diffi cult 
times,” Daniel wrote. “Thank you, 
Scottsburg. We look forward to 
getting to know you.” 

Since 
purchasing the 
funeral home, 
Daniel said a 
new audio and 
video system was 
put in, and new 
carpet and paint 
are coming next. 

They also 
have found many 
treasures in the 
building and 
included them in 
a heritage room 
to honor the six 
generations of 
ownership that served before them. 
That includes a coffi n from when 
they were made at the funeral home 
and original embalmer’s licenses 
dating back to 1903. 

“Dad always taught me ‘Pursue 
your future, but don’t forget what 
brought you there, don’t forget your 
past,’” Daniel said. 

Being the seventh-generation 
ownership of such a historical 

funeral home is a huge honor for 
him and his family, he said. 

“I made the previous ownership 
a commitment that I would always 
honor the past, that I would always 
serve people with my whole heart 
and would treat people equally 
no matter who they were, that this 
funeral home would be a ministry 
to Scott County and be there for 
families in their most diffi cult time,” 
he said. “We are enjoying getting 
ready to remodel the facility while 
keeping the charm and character of 
such a vintage location.” 

It also was 
important 
for the 
Christensens to 
keep Hoagland 
in the name 
to honor the 
previous 
owners. 

“Christensen 
funeral home 
in Seymour has 
seen continual 
growth since 
we’ve bought 
it as a result 
of continuing 

to love and serve people, building 
a name and reputation for who we 
are, and we are honored to take 
that same passion for people into 
Scottsburg,” Daniel said. “It has 
been pretty overwhelming, and 
we’ve gotten a fantastic welcome 
from the community. We have been 
very thankful for the continued 
growth of families that have trusted 
us in their most vulnerable times.”

Daniel & Betsy Christensen - Owners

“What can 
we do in 

your hardest 
moments?”

- Betsy Christensen

311 Holiday Square Road, Seymour

SEYMOUR’S ONLY LOCAL FAMILY-OWNED FUNERAL HOME
SE HABLA ESPANOL

serving your family.” 
Woodlawn was started 
in 2011 by Andy 
Rumph. 

Daniel remodeled 
the building, including 
a chapel that seats 225 
people and has new 
state-of-the-art audio 
and visual equipment, 
a new second chapel 
that seats 80, a 
fellowship hall, a 
kitchen, a living room 
area and a children’s 
playroom. There’s also 
new carpet and paint 
and a new awning. 
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»With a season of events on the calendar this year 
and the pandemic largely in the rearview mirror, 
Seymour Main Street feels that 2022 is a great op-
portunity to refresh and refocus. 

“I feel there is a more positive outlook for 2022 
compared to the last couple of years even though 
there are unknowns that remain,” said Bri Roll, 
executive director of the organization tasked with 
preserving and promoting downtown Seymour. “We 
are hoping that translates into a better turnout at 
local events this year.”

While attendance at the organization’s events 
hasn’t been bad, it doesn’t appear that it has 
completely recovered since the 2020 global 
pandemic started. 

Roll said that while the outlook is more positive 
and the expectation of better attendance is there, it 
seems the strain of the supply chain is the primary 
concern of the businesses she advocates for. 

“Our businesses downtown overwhelmingly 
report issues with the supply chain whether it be a 
restaurant, shop or a business providing services,” 
she said. 

Despite those challenges, Roll said downtown 
Seymour saw growth of 19 businesses in 2021.  
That created 43 full- and part-time jobs throughout 
the downtown. 

Another impressive statistic, Roll said, was the 
$2.5 million in private investment in downtown 
buildings. That figure is likely higher, she added.

“That’s just what I was told about and what I’ve 
been able to track,” she said. “There’s also already 
been a significant amount of investment going on in 
the first quarter this year.”

Exciting changes in 
store for seymour
STORY BY JORdAn RIchART  
PhOTOS BY TOnY VASQuez 
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In addition, there has been 
another $1.5 million in public 
investment, largely driven by the 
renovation projects at city hall.  

Roll said there are exciting things 
to come this year in addition to 
some new businesses that remain in 
the planning stages and the calendar 
of events like City Jam, the summer 
concert series that begins in May. 

“There has been an increase in de-
mand for space and the lifestyle of 
being downtown,” she said. “People 

are seeking it and this year we plan 
to add options that will grow down-
town. Last year was a year to really 
listen and learn from the struggle of 
the last year.”

There also is some news that will 
help bring much of the work into 
focus this year.

Seymour Main Street also will 
also work with a group for a 
streetscape project where a firm 
will suggest comprehensive design 
guidelines that the organization 

and community leaders can work 
toward. 

Roll said after they put the project 
out for bid and select a group to 
do the work, it will take about four 
months to get the plan in order.

The plan also will include future 
land use plans, zoning resolutions, 
and what goals and policies will 
work to help encourage develop-
ment. 

Another exciting opportunity is 
the transformation workshop the 
organization will host this year. 
Seymour Main Street was identified 
as a pilot community by state Main 
Street program officials that will 
help Roll and the board come up 
with a branding strategy. 

“They really help you identify 
what you’re known for and that may 
sound a little strange because we 
are the ones from here and work 
here,” she said. “But sometimes it is 
beneficial to get someone from the 
outside’s perspective to really nail 
down what it is we can be branded 
as.”

The two workshops are scheduled 
for June 14 and 15. 

“There has been an 

increase in demand for 

space and the lifestyle 

of being downtown.

People are seeking it 

and this year we plan 

to add options that will 

grow downtown. Last 

year was a year to really 

listen and learn from the 

struggle of the last year.”

BRI ROLL



IN
-3

51
05

43
5

Norma Childers
812-374-4250

Michael Driscoll
812-569-5718

Call Today for 
Expert Service.

CNPRealtyGroup.com

Servicing all of 
South Central Indiana

Your Real  Estate Experts
COM M E RCIAL AN D RE S I DE NTIAL

CNP Realty Group
Making Dreams Come True

THE TRIBUNE  15

Roll said with the city’s history and focus 
on music, she’s hoping that can be an idea to 
build upon now and in the future. 

“It will be interesting to see how they put 
those things together,” she said.

Another focus so far this year was to take 
care of a few things that will help reach out 
to the community a little more effectively. A 
website update is planned and there is a new 
contact management system that will be used 
to better track businesses and properties, 
reach out to volunteers and more.

That may not seem like a major develop-
ment, but Roll said it will help give clarity to 
organizing those areas of her and her board’s 
efforts.

Roll said preserving the downtown is 
something that is important for any commu-
nity, and with so much going on in Seymour, 
it is an exciting time for the area.

“The downtown really is the heartbeat of 
the community,” she said. “It gives us a strong 
identity and makes us different from other 
communities and what makes this a very 
special place to live and visit.”

The only thing better than cherish-
ing today is looking forward to 

what tomorrow will bring. Contact 
us today at 812-523-6405 to learn 

more about our Assisted Living 
services and our limited-time move 

in specials!  

ASSISTED LIVING | MEMORY CARE | POST ACUTE HEALTHCARE SERVICES 

812-523-6405 | COVEREDBRIDGEHC.COM 

A Trilogy Senior Living Community 
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ASSISTED LIVING | MEMORY CARE | POST ACUTE HEALTHCARE SERVICES 
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A Trilogy Senior Living Community 

The only thing better  
than cherishing today is 
looking forward to what 

tomorrow will bring. 
Contact us today at  

812-523-6405 to learn more 
about our Assisted Living 
services and our limited-
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According to IBISWorld analysis, the 
Summer Camps industry suffered 
significant setbacks in 2020 due to the 
temporary closure of many facilities as 
a result of the COVID-19 outbreak.

Pyoca Camp and Retreat Center in 
Brownstown was no exception.

“We had to cancel in 2020 and even 
last summer was quite challenging,” 
said Rev. Molly DeWitt, program di-
rector at Pyoca. “Not all campers had 
access to vaccines so we had to change 
our model. That involved things like 
masking indoors and shifting all 
meals outside.

“With COVID looking better now, 
we’re hoping to shift things mostly 
back to normal but if something 
changes, we’re very comfortable 
re-implementing whatever we need 
to.”

Regardless of the overall procedural 
format in 2022, DeWitt and Pyoca 
Executive Director Mike Davis are 
confident this year’s summer camp 
experience for children will be one 
of the facility’s most memorable ever. 
After all, Pyoca Camp and Retreat 

Center is celebrating its 70th year.
Located adjacent to the Jack-

son-Washington State Forest in 
southern Indiana, the Presbyterian 
Church-affiliated camp is currently 
owned by Whitewater Valley Presby-
tery. But summertime campers are 
not required to be affiliated with the 
church.

“All are welcome to explore, grow, 
rest and play,” Davis said. “We hold 
that pretty dear to everything we do.”

With four weeks of Pyoca camps of-
fered to the general public, children in 
grades two through 12 have multiple 
date options available to them from 
mid-June through mid-July.

Activity choices are also plentiful.
“Activity availability is obviously 

based on age range but we offer things 
like boating, swimming, hiking, 
basketball and volleyball,” DeWitt 
said. “Campers may want to try out 
our climbing tower or high ropes 
course. We’re also offering a canoeing 
program this year.”

Depending on the camp, in-
structional activities in areas such as 

SuMMeR

STORY BY GReG SeITeR
 PhOTOS SuBMITTed BY 

PYOcA cAMP And  
ReTReAT cenTeR

Pyoca Camp 
and Retreat 

Center offers 
reprieve for 

youth
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theater, music and fine arts/
crafts may also be available.

“As kids grow older, we 
push them to grow spiritually 
and communally but we also 
encourage them to try new 
activities and experiences,” 
DeWitt said.

However, in order for that 
type of growth to be realized, 
campers must unplug while 
staying at Pyoca.

“We ask that they come 
without their electronic de-
vices,” Davis said. “They can 
go old school and write letters 
home if they want to and 
we also have a feature where 
parents can send emails to 
campers.”

Pyoca, now a year-round 
facility, offers both standard 
summer kids’ camp program-
ming and partner program-
ming during which the facility 
hosts specialized camps for 
church and non-profit organi-
zations. However, while Part-
ner Program camps often uti-
lize their own volunteer staff 
personnel, Pyoca programs 
are run and fully-staffed by 
Pyoca and this year, those 
individuals will also help with 
the facility’s 70th anniversary 
activities.

“We’re inviting alumni and 
folks who have been coming 
here a long time,” DeWitt said. 
“We have some board mem-
bers who were campers here 
that very first summer back 
in 1952 and earlier this year, I 
actually spoke with a gentle-
man who worked at the camp 
that year. We’re hoping he can 
be involved.”

Davis believes Pyoca Camp 
and Retreat Center offers 
much more than just the 
opportunity to enjoy outdoor 
activities.

“We want this to be a place 
where campers can unplug 
and truly feel welcomed in 
the community we create for 

them,” he said. “With every-
thing kids have to deal with 
through school and social 
media, this is one place where 
they can all be accepted.”

DeWitt agrees.
“One of the things that has 

stuck out to me in the last 
five years is how important 
camp is for mental health,” she 
said. “Kids are aware of how 
important it is to get away and 
manage anxiety and depres-
sion. So, they know they 
can come here to build and 
develop. It’s a very safe place 
where they can be themselves 
no matter what they may be 
dealing with in their personal 
life or at home.”

DeWitt also understands the 
relational importance associ-
ated with attending summer 
camp.

“From a social standpoint, 
it’s really important for kids 
as they develop and figure out 
who they are to be able to do 
so outside of their core family 
setting. They need to under-
stand what it means to be part 
of society and community,” 
she said.

“It’s amazing to see kids who 
start out as second grad-
ers here and to watch them 
change and grow over the 
years. We also enjoy watching 

them grow in their faith and 
spirituality. 

“We understand how  
crucial it is to help build 
lifelong learners,” DeWitt 
continued. “Kids need to 
figure out what faith means 
to them so in that regard, we 
see ourselves as a community 
of faith that kids can identify 

with throughout their lives.
“Camp, for us, has always 

been a generational thing. It’s 
part of church history but it’s 
also a part of family history. 
We take that very seriously.”

More information, includ-
ing specifics on summer camp 
registration at Pyoca, can be 
found at www.pyoca.org.
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With inflation rising to its highest level 
in 40 years, consumer costs have soared 
across pretty much every industry.

Groceries are no exception and have 
seen some of the steepest increases over 
the last year as companies battle supply 
chain issues, labor shortages, the effects 
of an eastern Europe conflict and more.

Officials with the Seymour Area 
Farmers Market, which opens its  
full season Memorial Day weekend, 
think those price hikes may lead to a 
little more traffic this year as consum-
ers look to find more affordable and 
fresh options. 

“The advantage of this situation is 
that people are reevaluating their food 
sources and asking questions. Market 
prices aren’t necessarily cheaper than 
the store but sometimes the prices are 
close to the same, and occasionally 
cheaper,” Rachel Root, the new market 
manager, said. “The freshness, quality 
and flavor can’t be beat, however.”

Root said it is also important that the 
community remember the market ac-
cepts SNAP benefits and even doubles 
customers’ dollars.

“That can help those with lower 
incomes,” she said, adding it can help 
put more fresh and healthy food in the 
pantries of those in need of assistance. 
“With local food, it doesn’t travel as far, 
so food is picked when ripe, tends to 
stay fresh much longer in the fridge, 
and is often produced without pesti-
cides and with the health of the soil and 
animals as a priority.”

Root started as the new market 
manager in January and said that the 
farmers market also is cheaper than 
much of the fast food options. 

There also is the potential that the 
customer base has grown as Root said 
that food shortages forced a lot of peo-

ple to turn to the farmers market to get 
items they wanted.

“I think it definitely draws custom-
ers because they want to see what 
their options are. If grocery prices 
continue to rise I could see us getting 
even more customers,” she said. “We 
can capitalize on that by continuing 
to educate others on what makes 
the market different and better than 
shopping at the grocery stores.”

Consumers may also be looking at 
what their dollars are buying, Root said. 
If prices are comparable, customers 
may choose the market because of the 
fresh produce they can get. 

“The food at the market is, in my 
opinion, the freshest and healthiest 
food available in this area,” she said. 
Having worked in a grocery store be-
fore, Root said in many cases produce 
is shipped from other countries which 
has an impact on how fresh items are. 
Plus, supporting the market means 
you’re supporting local farmers and 
families. “If you support the market 
you’re directly paying and developing 
a relationship with our local farmers. 
You’re supporting the local economy.”

Liz Brownlee, who owns and operates 
Nightfall Farm with her husband Nate, 
has sold at the Seymour Area Farmers 
Market since 2016. The couple also sells 
at the Madison Farmers Market, has a 
subscription service, and sells to a few 
restaurants and grocery stores. 

Brownlee said the farm, which 
started in 2014, has seen a big 
increase since the beginning of the 
COVID-19 pandemic.

“Part of what drove the increased 
sales was that people were cooking 
more — but it was also that people felt 
unsure about whether they would be 
able to get bacon and eggs and whole 

chickens from the grocery,” she said. 
“It was really neat to see people realize 
how local food can provide certainty 
and security, not to mention good 
flavor.”

Brownlee shared an example from 
a customer who started buying their 
chicken after discovering it was not as 
expensive as he thought it would be. 

The man told the couple that he did 
not like conventional grocery store 
chicken and found organic chicken 
in Louisville and Indianapolis to be 
rather expensive. The man picked up 
six chickens recently for his family and 
shared his thoughts with the Brownlees.

“That felt really good, and I do think 
that rising food costs are playing a role 
in increased demand for local food, 
because it’s making people think about 
what their dollar gets them,” she said. 

Root said she has been a customer 
at the market since 2016 and when she 
heard the previous manager was retir-
ing, she wanted to jump in and help the 
market thrive. 

This year she plans on making 
sure the market runs efficiently and 
making sure the staples remain. She 
said as a reader, she’d like to explore 
expanding the book wagon and also 
wants to focus on educating custom-
ers on healthy eating. 

The vendors also make the Sey-
mour market special, she said. Root 
said they do a great job of making 
sure there is a variety of items of high 
quality. She said their personality and 
interactions with customers also goes 
a long way toward earning a reputa-
tion of a friendly market. 

“Our vendors really do foster a sense 
of community and they are some of the 
most interesting people to talk to,” she 
said. “The market is my happy place.”

sToRY BY JoRdAn RichART |  phoTo FRoM AdoBe sTock 

Farmers market offers local option
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